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The retail market in the GCC has had steady growth, presenting investors and retailers with good 

opportunities as the market is expanding and is expected to perform well in the future. Among the 

GCC countries, Qatar, UAE, Saudi Arabia, Oman and Kuwait rank amongst the most attractive 

retail destinations worldwide. The projects pipeline in the GCC also remains strong, with several 

major retail construction projects underway in Qatar, the UAE, KSA, and Oman. 

SNAPSHOT OF GCC RETAIL CONSTRUCTION MARKET 

 
Governments across the GCC are currently shifting their focus to the growth of non-oil sectors such as retail and 

tourism in order to achieve economic diversification. The GCC’s retail market is the fastest growing retail market 

in the world and is a mature industry primarily driven by social and economic developments. Mall visits have 

become a part of the region’s culture, resulting in economic benefits for the GCC countries. In addition, 

community malls are gaining importance due to shopping convenience and attractive promotion schemes offered, 

fostering growth of home brands, and local small and medium enterprises (SMEs). 

 

 

 

Despite the drop in oil prices, the GCC retail market and 

sales are expected to continue growing steadily. Trend 

reports state that the GCC retail market is growing steadily 

and is poised to reach US$ 221 billion by 2015. According 

to Alpen Capital’s report “GCC Retail Industry, released in 

January 2015, GCC retail sales are forecasted to grow at a 

compound annual growth rate (CAGR) of 7.3% between 

2013 and 2018 to reach US$ 284.5 billion. This new 

growth will be supported with the opening of new malls 

and shopping destinations across the region. Among the 

GCC counties, the UAE, Saudi Arabia and Qatar are likely 

to experience the maximum increase in retail space with 

Gross Leasable Area (GLA). The retail projects pipeline in 

the GCC also remains robust, with several major projects 

lined up in the UAE, Qatar, KSA, and Oman in various 

stages (see Figure 1).  

 

 

 

 

Source: Ventures Onsite Projects Database: www.venturesonsite.com 

FIGURE 1: GCC RETAIL PROJECTS COMPLETED 

IN 2014 AND DUE FOR COMPLETION IN 2015 

(US$ MILLION) 

 

GROWTH DRIVERS 

 
Key growth drivers for the GCC retail industry include: 

 Strong economic growth 

 Increasing purchasing power, disposable income, and consumer confidence and spending 

 Rising population of young and affluent, and expatriate workforce 

 Growing penetration of international retail players 

 Hosting of mega events such as FIFA World Cup 2022 and Dubai Expo 2020, leading to increasing 

number of tourists and foreign direct investment (FDI) inflow 

 Attractive corporate tax regimes for retailers  

 

 

 

http://www.venturesonsite.com/
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GCC RETAIL DEVELOPMENT AND OUTLOOK 
 

Among the GCC countries, Qatar, UAE, Saudi Arabia, Oman and Kuwait have been ranked among the most 

attractive retail destinations worldwide by A.T. Kearney’s Global Retail Development Index (GRDI) 2015. Each 

GCC country is assigned a score and rank based on the evaluation of their respective retail sector on four main 

parameters – market attractiveness, country risk, market saturation, and time pressure (as a function of modern 

retail sales volume, retail sales area and development of the economy, time pressure is an indicator of the long-

term sustainability of a country’s retail market).. 

FIGURE 2: COMPARISON OF GCC COUNTRIES ON DIFFERENT GRDI PARAMETRES, 2015 

Country 2015  

Ranking 

Market 

Attractiveness 

Country 

Risk 

Market 

Saturation 

Time 

Pressure 

GRDI 

Score 

2014 Ranking 

Qatar 4 100 89.4 34.3 12.8 59.1 Not featured in 

2014 

UAE 7 97.6 84 86.5 33.9 58 4 

Saudi Arabia 17 78.6 64.4 30.4 27 50.1 16 

Oman 26 75 77.3 24.9 9.8 46.7 17 

Kuwait 27 81 68.1 33.2 0.0 45.6 8 

Bahrain NA NA NA NA NA NA NA 

Note: NA: Not applicable as Bahrain does not feature in the list. Source: AT Kearney GRDI 2015 

According to the GRDI 2015 report, with a stable economy, high GDP per capita and high levels of retail 

spending coupled with the FIFA World Cup 2022, Qatar has surpassed UAE in ranking to 4
th

 place, the highest 

in the Middle East (see Figure 2). UAE’s ranking drops from 4
th

 place in 2014 to 7
th

 in 2015 as the market is 

near saturation point. However, the UAE is cementing its position as the retail hub in the GCC as it is easy to do 

business in the country due to its free-market economy. Hence, almost all the retailers route their entry into the 

GCC through the UAE. The retail sector in Saudi Arabia (17
th

 rank) is still growing fast and is untapped. Oman 

drops nine places to 26
th

 in 2015. Although retail development in Oman has been slower than other GCC 

countries, there is plenty of market potential in the country. Kuwait drops 19 spots to 27th due to weak 

macroeconomics and heavy reliance on oil. Kuwait's real GDP is forecast to grow less than 2 percent over the 

next two years, the lowest growth rate among the GCC countries in the GRDI. 
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Trends and outlook for each GCC 

country 
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UAE  

With the UAE’s retail space growing by 7 percent in 2014 to reach 1.6 million 

square metres, and sales growing 6 percent to US$ 70.9 billion (AT Kearney's 

estimates), many retailers anticipate growth in 2015 also. The UAE’s wholesale 

and retail sectors now contribute 8% of the UAE’s GDP, up from its contribution 

of 6.8% in 2014. The UAE has been instrumental in leading growth of shopping 

malls in the GCC. Dubai and Abu Dhabi are the major retailing hubs of the 

UAE. Abu Dhabi’s Yas Mall opened in 2014, is now readying itself for Reem 

Mall, the US$ 272 million development for which concept plans were approved 

by Abu Dhabi Urban Planning Council in July 2015. Designs are underway, 

architect firms RTKL and Dewan Architects are on board with the project, which 

also involves retail specialists MSquared. Dubai Holding plans to build the Mall 

of the World, a US$ 6.8 billion development set to contain a theme park, the 

world's biggest mall, 100 hotels, and a theatre district. Phase 1 of the project is 

expected to require three years for completion, and Dubai Holding is aiming to 

deliver the entire development by 2024. In addition, expansion is either 

underway or planned for almost all the major existing shopping malls in the 

UAE. Mall of the Emirates recently saw the completion of first phase of the 

Evolution 2015 project featuring a fashion district that includes 30 stores.  

Retailers are expected to benefit from the Expo 2020, which will be instrumental 

in bringing an influx of more visitors to the country. The Expo is expected to 

spur in economic activity and translate into a growth of over 33 percent in 

UAE’s retail sector by 2015 and also leading to an increase in the number of 

retail sector employees.  

 

 

 

 

 

Retailers are 

expected to benefit 

from the Expo 

2020 due to 

increase in tourist 

inflow 

Qatar 

Qatar is one of the fastest growing retail markets in the GCC region, which is 

expected to grow due to increasing infrastructure projects, FIFA World Cup 

2022 and rising population. Overall, Qatar registered total retail sales as high as 

US$ 12.4 billion with a 9.7% annual growth over the past four years. According 

to Alpen Capital, the cumulative retail space in Qatar currently stands at 

approximately 773,000 square metres of GLA, with expectations of reaching 

almost a million square metres of GLA by the end of 2015. The supply of retail 

space is expected to nearly double to reach 1.5 million square metres of GLA in 

2017. The demand may remain concentrated on destination shopping malls. 

Ambitious retail projects like the Mall of Qatar, due for opening in Q4 2015, is 

also set to generate revenues for the country through the 20 million annual 

visitors it is expected to host. This is likely to enhance the retail landscape in the 

country. Qatar currently hosts 13 of the top 15 brands, indicating a strong local 

demand for luxury brands and an opportunity for luxury retailers to further 

penetrate the market. However, brand penetration in Qatar remains behind the 

UAE. Qatar is expected to continue its aggressive expansion in the retail space in 

2015 due to the FIFA World Cup 2022. 

.   

 

Qatar is expected 

to aggressively 

expand in 2015 in 

the wake of the 

FIFA World Cup 

2022 
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KSA is the largest economy and the biggest retail market in the GCC region. The 

country's retail space grew 5.6 percent to 2.1 million square metres in 2014 and 

sales increased 6.4 percent to reach US$ 96.3 billion (AT Kearney's estimates). 

Regulatory developments have had a positive impact on KSA's retail sector. The 

government has approved foreign companies to trade up to 10 percent of 

companies listed on the Saudi stock exchange, which could drive FDI in the 

retail sector. In addition, the government has taken efforts to develop the 

religious tourism corridor of Mecca and Medina, adding to the activity in its 

retail industry. 

.   

 

 

 

 

The retail sector in Oman continues to enjoy stable growth and register 

significant opportunities between 2015 and 2019. There are plans for a number 

of new malls to be constructed, including the extension of the Grand Mall, to 

meet the growth in demand for retail space. Retail sales are likely to grow at 6 

percent per year through 2020. The retail market is on the verge of significant 

expansion with several large-scale projects underway, including the Avenue, 

Panorama Mall, Oman Mall, Muscat Festival City and Muscat Downtown Mall. 

In addition to mega malls, the current trend is small neighbourhood malls, which 

are expected to grow rapidly to serve the needs of local communities. 

. 

.   

 

 

 

 

Kuwait has one of the highest standards of living in the world and hence attracts 

lot of luxury retailers. Retail sales are expected to grow at 6 percent annually 

through 2020 due to the ongoing urbanisation, rising population of young and 

affluent, and increase in expatriate workforce. Consumer spending is the core 

driver for the retail sector, triggering the growth of the retail construction market. 

The market is ripe for development, with a total GLA of 440 million square 

metres projected to be added up to 2020. 

.   

 

 

 

 

Despite Bahrain's retail market being small geographically, demographics and 

traffic congestion provide opportunity for local retail centres and malls to 

flourish. The retail sector in Bahrain continues to grow with newly delivered and 

upcoming developments announced in the past year, including destination malls 

such as The Avenues under construction opposite the Bahrain Bay on Manama 

Corniche and Seef Mall Muharraq, which opened in Q1 2015. New mall 

developments are entering Bahrain’s market, with more community malls in the 

pipeline. Retail occupiers including large international groups are now 

considering the community segment as a key part of their strategy, outside 

known destinations such as City Centre and Seef Mall.  

 

.   

KSA 
Regulatory 

developments 

could drive FDI in 

the retail sector 

Oman 
Small 

neighbourhood 

malls are likely to 

grow to serve 

local communities 

Kuwait 
Retail sales to 

grow at 6 percent 

annually through 

2020 

Bahrain 
Sector to grow due 

to newly delivered 

and upcoming 

developments 

announced in 2014 
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GCC Retail Construction 

Projects 

 

GCC Retail Construction Projects 
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RETAIL PROJECTS ACROSS THE GCC 

There are US$ 28 billion worth of standalone shopping mall projects at various stages of development – 

under construction, planned, design, or at tender stages. This is excluding retail elements within mixed use 

projects. 

MAJOR RETAIL PROJECTS-GCC, AUGUST 2015 

Project Name Country Est. Value 

(US$ Million) 

Status 

Mall of the World on Sheikh Zayed Road UAE 6,800 Planned 

Doha Festival City Qatar 1,650 Construction 

Al Diriyah Festival City Saudi Arabia 1,600 Design 

Place Vendome in Lusail Qatar 1,370 Construction 

Mall of Qatar Qatar 824 Construction 

Mall of Oman Oman 465 Design 

Deira Islands - Deira Islands Mall UAE 463 Design 

Bluewaters Islands in Dubai - Wharf Retail UAE 327 Construction 

The Reem Mall in Najmat on Reem Island UAE 272 Design 

Al Kout Mall Kuwait 212 Construction 

Source: Ventures Onsite Projects Database: www.venturesonsite.com  

MAJOR SHOPPING MALL PROJECTS AWARDED TO CONTRACTORS IN 2015 (JAN-JULY): 

Project Name Country Contractor Est. Value 

(US$ Million) 

Marina Mall at Lusail Qatar HBK Contracting 249 

Al Manar Mall Expansion UAE Sun Engineering & Contracting 63 

New Al Haraj Souq Project Qatar Triple A Trading and Contracting 60 

Expansion of Red Sea Mall in Jeddah Saudi Arabia Ashi & Bushnaq Co. Ltd 53 

Wafi Mall Expansion UAE Al Faraa General Contracting 50 

Source: Ventures Onsite Projects Database: www.venturesonsite.com 

http://www.venturesonsite.com/
http://www.venturesonsite.com/
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MAJOR SHOPPING MALLS IN THE GCC ON EXPANSION MODE-AUGUST 2015 

In addition to the construction of new shopping centres, most major existing malls in the GCC have also 

commenced construction, or announced expansion plans, for adding new retail space, or a hotel, or both. 

The main ones include: 

 

Project Name Country Developer/Client Est. Value 

(US$ 

Million) 

Status 

Avenue Shopping Mall Expansion - 

Phase 4 

Kuwait Mabanee Company, 

Kuwait 

914 Construction 

Expansion of Mirdif City Centre UAE Majid Al Futtaim 

(MAF) Properties 

500 Planned 

The Dubai Mall Expansion - The 

Avenue 

UAE Emaar Properties, 

Dubai 

381 Construction 

Outlet Mall Expansion UAE Dubai Outlet Mall (Al 

Ahli Holding Group) 

(AAHG) 

160 Planned 

Ajman City Centre Expansion UAE Majid Al Futtaim 

(MAF) Properties 

136 Design 

Dubai Festival City Mall 

Refurbishment - Phase 2 (Salsa 2) 

UAE Al Futtaim Group Real 

Estate 

70 Construction 

Extension of Granada Shopping 

Mall 

Saudi Arabia General Organisation 

for Social Insurance 

(GOSI), Saudi Arabia 

70 Design 

Muscat City Center Expansion - 

Phase 2 

Oman Majid Al Futtaim 

Investments, Dubai 

70 Construction 

Source: Ventures Onsite Projects Database: www.venturesonsite.com  

 

 

http://www.venturesonsite.com/

